
This guide is a one-of-a kind resource, published by Third Street
Publications, the specialty publishing division of Detroit Newspaper
Partnership, L.P., publishers of the Detroit Free Press and The Detroit
News.

Designed in consultation with the Michigan Association for College
Admission CCoouunnsseelliinngg  ((MMAACCAACC)), 35,000 copies of this publication –
one for EVERY college-bound student in EVERY high school (public and
private) in metro Detroit (Oakland, Wayne and Macomb counties) – 
will be distributed by high school counselors, with additional copies 
distributed at metro Detroit community colleges and at college fairs. 

The Spring 2007 Michigan College Guide is a keeper, with essential  
information on EVERY Michigan four-year college plus community 
colleges in Oakland, Wayne and Macomb counties – facts high school
students need to make the best decisions.

Also included are tips on how to select a college, helpful Web site
addresses, a map of all Michigan colleges, plus an invaluable college
comparison worksheet that helps students and counselors outline college
goals and expectations, and identify schools that meet those needs.

Three ways to deliver your message directly to 35,000
Michigan college-bound students:
Display advertising
Front Cover (advertiser-supplied photos)  . . . . . . . . . . . . . . . . . .$1,724
Back Cover (9” x 10.5”) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$2,989
Inside Covers (9” x 10.5”)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$2,644
Full page (9” x 10.5”)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$2,299
Half page (9” x 5.25”) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$1,322
Quarter page (4.375” x 5.25”)  . . . . . . . . . . . . . . . . . . . . . . . . . . . .$747

Student Voices
Full page (9” x 10.5”)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$1,724
These advertorials, written by your school from a student’s point 
of view, reveal what’s special about your college. Student Voices is the
perfect place for your school’s ambassadors to speak out and recruit.
Available only with purchase of a display ad; template will be provided
upon purchase.

Campus Profile
Full page (9” x 10.5”)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$1,724
Show off your campus to prospective students with this new 
advertorial. Select from a prepared list of 10 questions to create the
profile that best fits your institution. Available only with purchase of a
display ad; template will be provided upon purchase.

Take advantage of our discounts:
10% off total buy when purchasing multiple pages/ads
10% off total buy when purchasing ads in consecutive issues

Art Specs: All images min. 300 dpi, 100-line screen. E-mail materials
to: ads@thirdstreetpublications.com. Send complete ads to 
Ad Transit (this service is free; ask account executive for details).

For more information, call your account executive or 
313-223-3333

Published by Detroit Newspapers

The Best Way to Reach Would-Be Freshmen!
THE SPRING 2007 MICHIGAN COLLEGE GUIDE!

Yes! I want to advertise my school to 35,000 college-bound
Michigan students. Reserve my space today!
Today’s Date _______________________________________________

Name_____________________________________________________

Title______________________________________________________

College____________________________________________________

Address___________________________________________________

City_______________________________State___  Zip_____________

Phone____________________________ Fax_____________________

Circle your ad choice(s) and fax to 313-222-1492 or mail to: 
Third Street Publications, Spring 2007 Michigan College Guide, 

615 W. Lafayette Blvd., Detroit, MI 48226

Display Ad ❏ Full Page ❏ Half Page ❏ Quarter Page

Student Voices ❏ Full Page (available only with display ad purchase)

Campus Profile ❏ Full Page (available only with display ad purchase)

Reserve your space now!
Sales reservation deadline: 3/6/07 • Materials deadline (proof required): 3/7/07

Materials deadline (no proof required): 3/13/07 • Publication Date: 3/29/07


